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About|xF

OLDENFOOD EXPO (GOLDENFOOD) is an important platform and window for global food and wine

enterprises to explore the China market, which includes products display, business forums, political and
commercial interaction, trade exchange, competition and awarding, and cultural exchange etc.. “New
Consumption, Shared Global Food” as its purpose, GOLDENFOOD was found by Golden International
Exhibition Group on the basis of hundreds of thousands of excellent suppliers and buyers resources at home
and abroad, which were accumulated in its decades organizational experience of exhibition and conference in
Asian food and beverage industry in China. GOLDENFOOD consists of two major sections for food & drinks
and catering. Shanghai International Food & Drinks Fair (SFDF) includes Shanghai International Wine &
Spirits Exhibition (SUPERWINE), Shanghai International Bakery Exhibition (BSE), Shanghai International
Protected Geographical Indication of Tea Fair (PGTF), China (Shanghai) International Protected Geographical
Indication Products Expo (PGIE) and Shanghai International Catering Food Packaging Technology and
Materials Exhibition (CFPE). At the same time, China Catering Expo (CIE) includes Shanghai International
New Catering Ingredients Exhibition (SCIE), Shanghai International Hot pot Industry Trade Fair (SHCE),
Shanghai International Condiments & Food Ingredients Exhibition (SCFE), Shanghai International Light
Catering Chain Exhibition (CHAIN CHINA) and China International Aviation, Cruise and Railway Food &
Beverage Exhibition (CTCE). The exhibition aims to help food and beverage companies enter the China
market and expand marketing channels, and to build up procurement platforms for professional buyers in
China as well. Besides, the Procurement Fair of GOLDENFOOD helps exhibitors build the connection with
buyers of the whole industry chain by means of the relevant series of thematic exhibitions.
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The Bond of Friendship and the
Bridge of Commerce for Wine

BXEEENREAT, ERGR

hanghai International Food & Drinks Fair (SFDF) is widely spread by the industry as "the bond of

friendship, the bridge of commerce". Relying on China’ s unique geographical advantages and strong
Chinese consumption market demand, Shanghai Food & Drinks Fair aims to create an top influence event of
international alcohol drink and food industry in the Asia-Pacific region. Every year, tens of thousands of new
alcohol drink and food products at home and abroad will be presented and tens of thousands of professional
buyers will attend the show, which provides an excellent opportunity for production enterprises, product sales
and general agent enterprises to find distributors, agents and establish marketing system. At the same time,
many overseas enterprises and industry organizations also hope to introduce more and better quality food
and alcohol products into China through the SFDF that display window and trading platform, so as to expend
the huge market share of China and meet the huge consumption demand. After several years of
accumulation and precipitation, SFDF has become a comprehensive platform for food and alcohol drink
enterprises in the world to grasp consumption status, development trend, trade and exchange, and political
and enterprise exchanges. During the exhibition, it will welcome tens of thousands of alcohol drink and food
industry merchants from all over the world, brewing happy wine and sharing sweet food.
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Expanding the Wine Consumption
Market, Building a Trading Platform

TRBEIKEEDS , BERS TS

s one of the four major import wine exhibitions in China, GOLDENFOOD Thematic

Events - Shanghai International Wine & Spirits Exhibition(SUPERWINE) has been
strongly supported by China Entry-Exit Inspection and Quarantine Association, Shanghai
Liquor Monopoly Administration, Shanghai Association For Liquor and Sprits Circulation,
Shanghai Drinks Association, Shanghai Import Food Enterprise Association, IFSP, Comité
Champagne (CVIC), COGNAC, Mexico Tequila Association, Hong Kong Wine Merchants’
Chamber of Commerce, many Embassies and Consulates. domestic and overseas GOVs and
related industry organizations. Meanwhile, the fair also attracts the attention from international
organizations of France, Germany, Italy, Spain, Chile, South Africa, United States, Argentina,
Portugal and Australia that participate in the show as National pavilions. More and more
international industry associations expect to bring more high quality wine & spirits to China
market with the help of that display window and trade platform of Shanghai in order to strive for
larger market shares and meet huge consumer’ s demands.
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2023GoldenFood Expo

Integrating Baking Field Resources,
Leading the Industry Development

SRS 5 19Tl AR

OLDENFOOD Thematic Events - Shanghai International Bakery Exhibition (BSE) is an

integrated professional exhibition for products display, purchasing and trade matching in
the field of Chinese bakery products, with such five advantages of baking industry as market
economy, location, brand effect and well-equipped exhibition center. BSE is composed of four
parts, including baked food, baking raw materials, cake cream and baking equipment. It
provides a face-to-face trading opportunity by means of special purchasing meetings of
shopping malls, bakery matchmaking meetings and exchanges for various dealers, agents,
member companies of associations from many provinces and cities. BSE has become a
barometer and booster in the baked food industry in East China with great effort of cultivation.
Guided by market development, based in Shanghai, facing domestic and international markets,
BSE makes full use of advantages of the Yangtze River Delta region and economic
development and integrating the Yangtze River Delta and Belt and Road Initiative opportunity to
provide global baking enterprises with the development platform of products trade, technical
exchange and information expansion.
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Carrying Forward the World Tea
Culture, Expanding Trade Deals

IFHFRE T FERBERA

OLDENFOOD Thematic Events - Shanghai International Protected Geographical Indication of

Tea Fair (PGTF) is the professional procurement event of tea industry in China. The purpose of
the exhibition is to consolidate poverty alleviation results and rural revitalization strategies, create a
great tea market environment, expand county tea trade and promote the development of the tea
industry. Besides, it covers the whole industry chain of the tea industry, including six categories: red,
green, yellow, black, white and oolong teas, and products such as tea drinks, tea clothes, tea sets, tea
food, tea packaging, tea machinery and other supporting equipment etc. PGTF concentrates on
superior products at home and abroad. It enjoys the advantages of the global economic status of
Shanghai with unique Shanghai culture and the opportunity of the Belt & Road. At the same time, it
carries forward Chinese tea culture, expands tea trade transactions, promotes the development of the
tea industry, and opens up new channels as well, which helps to carry out trade and strengthen
cooperation with tea enterprises in various places for countries and promote the common prosperity of
the world economy and China's tea trade. Furthermore, the exhibition will create the online and offline
display trading platform of "3 days add 365 days" for providing comprehensive, multi-mode and
multi-channel services for more tea companies to expand into the World market.
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*_ﬂ Strengthening the Protection of Geographical Indication
Products, Consolidating Poverty Alleviation Results

DRsEMFR= MR INERR AR

OLDENFOOD Thematic Events - China (Shanghai) International Protected Geographical Indication

Products Expo(PGIE) is a professional stage to promote the protected geographical indication products,
demonstrate the development result of characteristic agricultural, and carry out local cultural tourism resources
for local governments at all levels and agricultural organizations of origin of geographical indication products.
Besides, it expand the market share of geographical indications and regional specialty products with business
negotiation by displaying both Chinese and foreign geographical indications and regional special products.
With the help of trademark brand image and trademark culture display, the achievements and brand image of
the geographical indication companies will be displayed by means of series of forms. The main contents of the
exhibition are product display, company profile, brand connotation, brand culture, strategic achievement,
development history, product image spokesperson display activities, etc. Through the all-round docking of
policy resources, media resources, channel resources, investment resources, service resources and
information, we can realize the purpose of showing local tourism resources, local customs, promoting
characteristic agricultural achievements, selling geographical indication products, and attracting investment
from Chinese and foreign businessmen.
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2023GoldenFood Expo

Focusing on the Catering Industry Chain,
Advocating the Catering Industry

TRt (BRI

OLDENFOOD Thematic Events - China Catering Expo (CIE) is the first exhibition that put

forward the concept of catering industry since the founding of New China. It is an entire industrial
chain event of catering and food industry, which is held on the basis of the development status of
China's catering industry and the necessity of the development of catering industrialization, and the
goals of breaking the consumption habits of the traditional food industry and establishing the catering
industry consumption market. With the theme of "focus on the future development of Chinese catering
industry", the exhibition integrates and penetrates the whole industry chain of catering industry and
food through different exhibition categories. The categories of exhibits cover six major themes,
including new food materials and condiments in catering, central kitchen and integration, food
packaging technology and materials in catering, refrigeration and cold chain logistics, new retail and
information management in catering and catering chain. Using the platform of the food fair to promote
the development of China's catering industry food, bringing new opportunities for the sustainable
development of China's catering industry, industrial transformation and upgrading, and adapt to new
consumer demand.
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2023GoldenFood Expo

A Bite of China’ s Hot Pot,
The World's Hot Pot

RPEXH HARIK R

G OLDENFOOD Thematic Events - Shanghai International Hot Pot Industry Trade Fair (SHCE) is a
professional procurement event in the highest specification hot pot field in China. The exhibition
takes “China on the tip of the hot pot” as its theme and serves the whole hot pot industry chain through
the blending and infiltration of different categories of exhibits. The exhibits covered six major sectors of
the catering industry, including hot pot condiment and seasoning, hot pot special ingredients and
products, frozen treated food and raw materials & indirect materials, hot pot related equipment and
famous hot pot and catering chain. During the exhibition, China Hot Pot Industry Development
Conference, World’ s Sichuan Hot Pot Banquet Competition, Sichuan Hot Pot Chain Merchants
Franchising Meeting and Excellent Suppliers Promotion were held, which established a good
communication platform for hot Pot enterprises to correctly grasp the current consumption situation and
development trend, enhanced mutual understanding and friendship, as well as promoted cooperation
between suppliers and buyers to achieve win-win cooperation.

Goldenfood EFIERE - SHCE XBRIEATEMRESHEKRALEWREES, BRI "XiBE
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2023GoldenFood Expo

Professional Information Sharing of
Condiments Industry for Effective Docking

BAEkRm~ SRS, CIERITHE

GOLDENFOOD Thematic Events - Shanghai International Condiments & Food

Ingredients Exhibition(SCFE) is a well-known professional event in China’ s condiments
industry. “Integrate industry chain resources and promote brand” as its theme, the categories of
exhibits cover upstream companies for production, processing, packaging and transportation,
downstream finished products, and other upstream and downstream companies for condiment,
manufacturing machinery and ingredients, etc., so that better provide a platform for domestic and
overseas condiment enterprises in the catering field to showcase new products, promote brands and
communicate and exchange information. At the same time, it provides opportunities for condiment
manufacturers to establish business contacts and conduct trade negotiations with wholesalers and
retailers. During the exhibition, it will attract well-known dealers, e-commerce, catering companies,
wholesale markets, supermarkets and other buyers in the catering and condiment industry at home
and abroad to attend the show. Besides, companies can also share the buyer resources of
GOLDENFOOD to improve sales channels and brand image as well.
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Promoting the Development of the Light
Catering, Franchise Information Interaction

R ERTR R INBEERE

s a professional activity in the field of China's light catering chain industry,
GOLDENFOOD Thematic Events - Shanghai International Light Catering Chain
Exhibition(CHAIN CHINA) is an important platform to promote the industry development and
information exchange. Nowadays, it has accumulated more than 2,500 light catering chain brands and
related industry resources so far, spanning suppliers and service providers, commercial real estate
and supporting resources in light catering chain industry around the world. Besides, the show attracts
representatives from relevant government departments and industry associations, leader enterprises,
news media, industry investment, chain franchise, commercial real estate and leading service
providers to attend the show every year. Relying on Shanghai's unique geographical advantages and
its best investment hotspot, it is committed to creating an top influential investment and
entrepreneurial event for the light catering chain industry in the Asia-Pacific region, as well as building
a social platform for investors in the industry with quality business resource.

Goldenfood ZRFIERTE - CHAIN CHINA EiXINBEEAFEMXEERESNEMREE TN, 2
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2023GoldenFood Expo

Promoting the Development of Tourism
Catering, Achieving Win-win Cooperation

PRI R SEMEFER

OLDENFOOD Thematic Events - China International Aviation, Cruise, Railway Food and

Beverage Exhibition (CTCE) is the only professional procurement event in the field of tourism
catering services in Asia, which attracts nearly 1,000 major catering services companies (serving
aviation, cruise, train, military, learning, factory, hotel etc.) and tourism catering suppliers at home and
abroad, and tens of thousands of global professional buyers. During the exhibition, travel catering
service companies succeed in collecting samples and information by means of the Suppliers and Buyers
Meeting where one-to-one and face-to-face communication is available. Besides, there are International
Aviation Travel Food Chef Culinary Championships, Travel Catering Buyer Meeting and other activities
as well. The International Aviation Travel Food Chef Culinary Championships is a platform for excellent
chefs of in-flight meals field to compete, which helps to improve the quality of in-flight meals, promote
the development of tourism food, and increase satisfaction of passengers through the innovative
exchanges among chefs. The exhibition aims to build a platform for both supply and demand sides of
the tourism and catering service sector to enhance mutual understanding and friendship, and promote
win-win cooperation between supply and demand sides by face-to-face communication.
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2023GoldenFood Expo

Creating a “Everyone is Using Foodie” Acti
Building a Cuisine Tour

ERFEEMTER, HEERZIK

OLDENFOOD Thematic Events - FOODIE invites the real gourmet or cuisi

the exhibition. When tasting the food, participants experience not only dj
gourmets, but also food culture of the different countries. They enjoy a visyal food tour by
recording unique beauty of the food in pictures and videos. The food pictures|@f contest show
not only participants’ aesthetic, but also the highest level of food cultures in the world. Pictures
enable participants to obtain a better understanding of local cuisine, which naturally drives the
further improvement and sublimation of the food industry.

FOODIE BEIERUEENERFEINE 125", HRE=XRNREN, RERRES, BESR
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Displaying New Retail Brand,
Injecting New Marketing Power

MEEmERETR, IENEHEFEI

OLDENFOOD Thematic Events - The theme exhibition area of World

market is a combination of functions of display, promotion, on-site
experience, reservation, service management, which is following the new
retail model of fresh supermarkets. It can make customers feel more at ease
because of the on-site experience products. At the same time, it attracts
customers with the help of exhibition where is a offline platform through
various docking windows, and achieves the way of online and offline order to
complete ordering and delivery. By opening up the platforms for online and
offline and sharing the exhibition traffic, the exhibition will help our exhibitors
and partners to look for a broader market , find more business opportunities,
and join the big data and new retail wave with global food companies.

World market FEEXERR. . WHAR. T, RESEEEIEE
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2023GoldenFood Expo

% International Standard Booth:
For overseas enterprise: USD 4800/Expo, 3m*3m
Each standard booth consists of 3-sided white wallboards,
Chinese& English fascia board, 1 consultation desk, 2 folding
chairs, fully-floored carpet, booth lighting system, 1 power
socket 220V/5A, and a waste basket

% Indoor Raw Space:
For overseas enterprises: USD 480/sq.m.
Note: The raw space(minimum 36 sq.m.) only supplies a show
space excluding power supply, lights, carpet, and other things.

* EFRRAERAL:
Eill: 16800.00/ FEER (RMB) 3mx3m
Espil: 4800.00/ FEER (USD) 3mx3m
WERA (B =EReER. B (R) XBREHIE. BiiE—K.
T3k, HuBSTHEEE. RAARBA. 220V/5A ELRIEEE—. JBYR
1)

* ERYEHE:
Epill: 1500 (RMB) / ER5%
Eshelk: 480.00 (USD) /A3
i (R 36 EAKIEE) " RIRMHSETE, FEIERELE.
ER. %, BEE,

» Representatives of buyers in China, import and export trading
companies, business offices of embassies in China, foreign
embassies and consulates in Beijing.
Large supermarkets, star hotel purchasing managers, professional
managers, health organic food chain stores and operating
counters, health clubs, health management chain agencies,
distribution companies and green organic food special centers.
Large-scale stores such as (Walmart, Carrefour, Wumei, Hualian,
Meilianmei, Century Lianhua, Haoduo, Auchan, CP Lotus,
Huatang, Jingkelong, Metro, Cathay), organic food specialty
stores, chain stores and operating counters, Gift shops,
community chain supermarkets and convenience stores.
Industry trade and retail: importers, distributors, agents,
franchisees, applicators, trading companies, high-end food
specialty stores and e-commerce platforms.
Star-rated and chain hotel, high-end office buildings, hotel
apartments, western restaurants, resorts, airlines, railways,
schools, hospitals and large enterprises and other important group
buying units.
Professional farmer wholesale market, large supermarkets, green
food chain stores and operating counters, community chain
supermarkets and convenience stores, professional markets, etc.
» High-end consumer groups such as enterprises, business elites,
white-collar workers, senior managers, and government agencies.
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e Goldenfood

To reserve the booth of “Goldenfood 2023” or learn more information, please contact
Add: Room 4028 - 4029, No.151, Lane 1296, Jingao Road, 201206, Shanghai, P.R.China

WARYT “Goldenfood 2023” B THREZER, BEM LU FERESI
#ik: PE ( B8 ) BARFX S S 1296 7 151 5 4028-4029 = (201206)

CHINA OFFICE
Tel: (86-21) 6439-6190 5013-1760
Fax: (86-21) 5013-1761
E-mail: info@goldenexpo.com.cn

FE:
FBiE: (86-21) 6439-6190 5013-1760
£E: (86-21) 5013-1761
HBFs: info@goldenexpo.com.cn




